DAFTAR PUSTAKA

Bejtkovsky, Jifi. (2021). LinkedIn, a vocational social network, as a tool for
promotion in selected healthcare service providers. Journal of Management
& Marketing, 16(3), 286-299.

Gupta, V & Singhal, R. (2021). Understating Consumer Sales Promotion —
A Conceptual Thought. Journal of the International Academy for Case
Studies, 27(3), 212.

Grant, Robert M. (2018). Contemporary Strategy Analysis 10" Edition. NJ :
Wiley & Son.

Kotler, P. & Amstrong, G. (2006). Principles of Marketing, Edisi Ketujuh.
Englewood Cliffs. New Jersey: Prentice Hall.

Kotter JP. (1996). Leading Change. Boston : Harvard Business School
Press

Maholtra, Naresh K et al. (2020). Marketing Research - An Applied
Approach. 5% Edition. United Kingdom : Pearson Educational Limited

Mullins, John W et al. (2013). Marketing Management: A Strategic Decision-
Making Approach, 8th Edition. New York : McGraw-Hill

Perreault Jr, William D et al. (2021). Essentials of Marketing, 17th Edition.
New York: McGraw-Hill

Porter, Michael E. (1980). Competitive Strateqgy Techniques for Analyzing
Industries and Competitors. New York : The Free Press

Purwaningwulan, M.M. & Ramdan, T.D. (2021). Digital Promotion Of Local
Tourist Destinations In The New Normal Era And Its Effect On The Economy
In Indonesia. Journal Of Eastern European And Central Asian Research,
8(2).

Schiffman, Leon G. (2019). Consumer Behavior Twelfth Edition. New
Jersey : Pearson

Siddhanta, S & Guha, M.K. (2021). Does Promotional Mix Have a Long-
Term Effect on Sales? A Case of the Pharmaceutical Industry in India.
Journal of Marketing Management, 20(3).

Stark, A.L., Geukes, C., & Dockweiler, C. (2022). Digital Health Promotion

and Prevention in Settings: Scoping Review. Journal Of Medical Internet
Research, Volume 24(1), e21063.

83



84

Streimikiene, D., Mikalauskiene, A., Sturiene, U. & Kyriakopoulos, G.L.
(2021). The Impact of Social Media on Sales Promotion in Entertainment
Companies. Journal of Economics and Management, 24(2), 189-206.

Zhang, W., Liu, B., & Tsai, S. (2022). Analysis and Research on Digital
Reading Platform of Multimedia Library by Big Data Computing in Internet
Era. Journal of Wireless Communications and Mobile Computing, Volume
2022, Article ID 5939138.

https://money.kompas.com/read/2021/10/28/132015826/berapa-harga-
pasang-iklan-di-instagram-ads?page=all

https://marketingcraft.getcraft.com/id-articles/contoh-biaya-content-
marketing-lebih-murah-dari-iklan-digital

https://www.bps.go.id/publication/2021/10/29/9e665258c573186f163133b
2/direktori-industri-manufaktur-2021.html





