
48 
 

DAFTAR PUSTAKA 

Afriyadi, A. D. (2019). Ini Konsep Bakar Duit yang Bikin Lippo Lepas Saham OVO. 

DetikFinance. https://finance.detik.com/fintech/d-4803601/ini-konsep-bakar-duit-

yang-bikin-lippo-lepas-saham-ovo 

Anaza, N. A., & Zhao, J. (2013). Encounter-based antecedents of e-customer 

citizenship behaviors. Journal of Services Marketing, 27(2), 130–140. 

https://doi.org/10.1108/08876041311309252 

Angriani, D. (2019). Mengintip Cara Dompet Digital “Bakar” Uang. Medcom.Id. 

https://m.medcom.id/ekonomi/mikro/dN62L4GN-mengintip-cara-dompet-digital-

bakar-uang 

Asosiasi Penyelenggara Jasa Internet Indonesia. (2020). Laporan Survei Internet APJII 

2019 – 2020. In Asosiasi Penyelenggara Jasa Internet Indonesia (Vol. 2020). 

https://apjii.or.id/survei 

Au, Y. A., & Kauffman, R. J. (2008). The economics of mobile payments: Understanding 

stakeholder issues for an emerging financial technology application. Electronic 

Commerce Research and Applications, 7(2), 141–164. 

https://doi.org/10.1016/j.elerap.2006.12.004 

Bank Indonesia. (2020). Transaksi Uang Elektronik. Https://Www.Bi.Go.Id/. 

https://www.bi.go.id/id/statistik/ekonomi-keuangan/ssp/uang-elektronik-

transaksi.aspx 

Bouznif, M. M. (2017). Business Students’ Continuance Intention toward Blackboard 

Usage: An Empirical Investigation of UTAUT Model. International Journal of 

Business and Management, 13(1), 120. https://doi.org/10.5539/ijbm.v13n1p120 

Chao, C. M. (2019). Factors determining the behavioral intention to use mobile learning: 

An application and extension of the UTAUT model. Frontiers in Psychology, 

10(JULY), 1–14. https://doi.org/10.3389/fpsyg.2019.01652 

Chawla, D., & Joshi, H. (2019). Consumer attitude and intention to adopt mobile wallet 

in India – An empirical study. International Journal of Bank Marketing, 37(7), 1590–



49 
 

1618. https://doi.org/10.1108/IJBM-09-2018-0256 

Chin, W. W. (2010). How to write up and report PLS analyses. In Handbook of Partial 

Least Squares (pp. 655–690). 

Chuah, S. H. W., Rauschnabel, P. A., Marimuthu, M., Thurasamy, R., & Nguyen, B. 

(2017). Why do satisfied customers defect? A closer look at the simultaneous 

effects of switching barriers and inducements on customer loyalty. Journal of 

Service Theory and Practice, 27(3), 616–641. https://doi.org/10.1108/JSTP-05-

2016-0107 

Cohen, J. (1988). Statistical Power Analysis for the Behavioral Sciences. Statistical 

Power Analysis for the Behavioral Sciences, 273–406. 

https://doi.org/10.4324/9780203771587 

Cohen, J. (1992). A Power Primer Psychol Bull 112:155-159. Psychological Bulletin 

[PsycARTICLES], 112(July), 155–159. 

http://www2.psych.ubc.ca/~schaller/528Readings/Cohen1992.pdf 

Dahlberg, T., Guo, J., & Ondrus, J. (2015). A critical review of mobile payment research. 

Electronic Commerce Research and Applications, 14(5), 265–284. 

https://doi.org/10.1016/j.elerap.2015.07.006 

Dahlberg, T., Mallat, N., Ondrus, J., & Zmijewska, A. (2008). Past, present and future of 

mobile payments research: A literature review. Electronic Commerce Research and 

Applications, 7(2), 165–181. https://doi.org/10.1016/j.elerap.2007.02.001 

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User 

Acceptance of Information Technology. MIS Quarterly, 13(3), 319–340. 

Fornell, C. (1992). Satisfaction Barometer: The Swedish Experience. Journal of 

Marketing, 56(1), 6–21. http://www.jstor.org/stable/1252129 

Ghazali, E. (2011). Customer Perceived Switching Barriers and Their Impact on Loyalty 

and Habitual Repurchase: A Study of Pure-Play Online Retailers in the UK. July. 

http://wrap.warwick.ac.uk/47650/1/WRAP_THESIS_Ghazali_2011.pdf 



50 
 

Hair, Joe F., Sarstedt, M., Hopkins, L., & Kuppelwieser, V. G. (2014). Partial least 

squares structural equation modeling (PLS-SEM): An emerging tool in business 

research. European Business Review, 26(2), 106–121. 

https://doi.org/10.1108/EBR-10-2013-0128 

Hair, Joseph F., Ringle, C. M., & Sarstedt, M. (2012). Partial Least Squares: The Better 

Approach to Structural Equation Modeling? Long Range Planning, 45(5–6), 312–

319. https://doi.org/10.1016/j.lrp.2012.09.011 

Hair, Joseph F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and 

how to report the results of PLS-SEM. European Business Review, 31(1), 2–24. 

https://doi.org/10.1108/EBR-11-2018-0203 

Hepola, J., Karjaluoto, H., & Shaikh, A. A. (2016). Consumer engagement and 

behavioral intention toward continuous use of innovative mobile banking 

applications - A case study of Finland. 2016 International Conference on 

Information Systems, ICIS 2016, 1–20. 

Heskett, J. L. (2002). Beyond customer loyalty. Managing Service Quality: An 

International Journal, 12(6), 355–357. https://doi.org/10.1108/09604520210451830 

Jones, M. A., Mothersbaugh, D. L., & Beatty, S. E. (2000). Switching barriers and 

repurchase intentions in services. Journal of Retailing, 76(2), 259–274. 

https://doi.org/10.1016/S0022-4359(00)00024-5 

Karnouskos, S. (2004). Mobile Payment: A Journey Through Existing Procedures and 

Standarization Initiatives. IEEE Communications Surveys & Tutorials 6.4, 44–66. 

Kock, N., & Hadaya, P. (2016). Minimum sample size estimation in PLS-SEM: The 

inverse square root and gamma-exponential methods. Information Systems 

Journal, 28(1), 227–261. https://doi.org/10.1111/isj.12131 

Komba, K. J., & Razak, K. A. (2021). Factors Influencing Customer Retention for 

Electronic Wallet Services in Malaysia. International Journal of Social Science and 

Humanity, 11(2), 44–47. https://doi.org/10.18178/ijssh.2021.v11.1037 

Kotler, P. (2016). Marketing Management. In Marketing Management (15th ed.). 



51 
 

Pearson Education Limited. https://doi.org/10.4324/9780203357262 

Kumar, A. S., & Arun Palanisamy, Y. (2019). Examining the consumers’ preference 

towards adopting the mobile payment system. International Journal of Electronic 

Finance, 9(4), 268–286. https://doi.org/10.1504/IJEF.2019.104071 

Liu, C. T., Guo, Y. M., & Lee, C. H. (2011). The effects of relationship quality and 

switching barriers on customer loyalty. International Journal of Information 

Management, 31(1), 71–79. https://doi.org/10.1016/j.ijinfomgt.2010.05.008 

López-Miguens, M. J., & Vázquez, E. G. (2017). An integral model of e-loyalty from the 

consumer’s perspective. Computers in Human Behavior, 72, 397–411. 

https://doi.org/10.1016/j.chb.2017.02.003 

Lustig, C., Konkel, A., & Jacoby, L. L. (2004). Which route to recovery? Controlled 

retrieval and accessibility bias in retroactive interference. Psychological Science, 

15(11), 729–735. https://doi.org/10.1111/j.0956-7976.2004.00749.x 

Machindra Gurme, V. (2019). An Emperical Study on Customers Adoption of E-Wallet 

With Special Reference to Pune City. International Journal of Engineering Applied 

Sciences and Technology, 4(5), 195–198. http://www.ijeast.com 

Molinillo, S., Japutra, A., & Liébana-Cabanillas, F. (2020). Impact of perceived value on 

casual mobile game loyalty: The moderating effect of intensity of playing. Journal of 

Consumer Behaviour, 19(5), 493–504. https://doi.org/10.1002/cb.1831 

Mothersbaugh, D. L., & Hawkins, D. I. (2016). Consumer Behavior: Building Marketing 

Strategy, Thirteenth Edition. In  Mc Graw Hill Education . 

https://books.google.co.in/books/about/Consumer_Behavior.html?id=I54rAQAAMA

AJ&pgis=1 

Mtebe, J. S., & Raisamo, R. (2014). Investigating students’ behavioural intention to 

adopt and use mobile learning in higher education in East Africa. International 

Journal of Education and Development Using Information and Communication 

Technology (IJEDICT), 10(3), 4–20. http://files.eric.ed.gov/fulltext/EJ1059061.pdf 

Oliveira, T., Thomas, M., Baptista, G., & Campos, F. (2016). Mobile payment: 



52 
 

Understanding the determinants of customer adoption and intention to recommend 

the technology. Computers in Human Behavior, 61(2016), 404–414. 

https://doi.org/10.1016/j.chb.2016.03.030 

Oliver, R. L. (1997). Satisfaction: A behavioral perspective on the consumer. New York: 

Irwin/McGraw-Hill. 

Olsen, S. O., Tudoran, A. A., Brunsø, K., & Verbeke, W. (2013). Extending the prevalent 

consumer loyalty modelling: The role of habit strength. European Journal of 

Marketing, 47(1), 303–323. https://doi.org/10.1108/03090561311285565 

Ouellette, J. A., & Wood, W. (1998). Habit and Intention in Everyday Life: The Multiple 

Processes by Which Past Behavior Predicts Future Behavior. Psychological 

Bulletin, 124(1), 54–74. https://doi.org/10.1037/0033-2909.124.1.54 

Paul, T. J., & Jacob, J. (2018). A two-stage approach for a reflective-formative 

hierarchical latent variable model for measuring customer loyalty: Special case of 

Indian e-customers. International Journal of Electronic Marketing and Retailing, 

9(3), 230–253. https://doi.org/10.1504/IJEMR.2018.092694 

Phuong, N. N. D., Luan, L. T., Dong, V. Van, & Khanh, N. L. N. (2020). Examining 

customers’ continuance intentions towards e-wallet usage: The emergence of 

mobile payment acceptance in Vietnam. Journal of Asian Finance, Economics and 

Business, 7(9), 505–516. https://doi.org/10.13106/JAFEB.2020.VOL7.NO9.505 

Rezaei, S., Shahijan, M. K., Amin, M., & Ismail, W. K. W. (2016). Determinants of App 

Stores Continuance Behavior: A PLS Path Modelling Approach. Journal of Internet 

Commerce, 15(4), 408–440. https://doi.org/10.1080/15332861.2016.1256749 

Shin, D. H. (2009). Towards an understanding of the consumer acceptance of mobile 

wallet. Computers in Human Behavior, 25(6), 1343–1354. 

https://doi.org/10.1016/j.chb.2009.06.001 

Soodan, V., & Rana, A. (2020). Modeling customers’ intention to use e-wallet in a 

developing nation: Extending UTAUT2 with security, privacy and savings. Journal 

of Electronic Commerce in Organizations, 18(1), 89–114. 



53 
 

https://doi.org/10.4018/JECO.2020010105 

Tamara, D., Roesmawi, F., Febria, H., & Ariesta, I. D. (2020). Customer Loyalty 

Indicator of Mobile Payment Application in the Financial Service Industry: A Study 

of LinkAja. International Journal of Scientific Research and Management, 8(01), 

1527–1539. https://doi.org/10.18535/ijsrm/v8i01.em05 

Tao, M., Nawaz, M. Z., Nawaz, S., Butt, A. H., & Ahmad, H. (2018). Users’ acceptance 

of innovative mobile hotel booking trends: UK vs. PRC. Information Technology and 

Tourism, 20(1–4), 9–36. https://doi.org/10.1007/s40558-018-0123-x 

Tsiros, M., Mittal, V., & Ross, W. T. (2004). The role of attributions in customer 

satisfaction: A reexamination. Journal of Consumer Research, 31(2), 476–483. 

https://doi.org/10.1086/422124 

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User acceptance of 

information technology: Toward a unified view. MIS Quarterly: Management 

Information Systems, 27(3), 425–478. https://doi.org/10.2307/30036540 

Venkatesh, V., Thong, J. Y. L., & Xu, X. (2012). Consumer Acceptance and Use of 

Information Technology: Extending the Unified Theory of Acceptance and Use of 

Technology. 36(1), 157–178. 

Widodo, M., Irawan, M. I., & Sukmono, R. A. (2019). Extending UTAUT2 to explore 

digital wallet adoption in Indonesia. 2019 International Conference on Information 

and Communications Technology, ICOIACT 2019, 878–883. 

https://doi.org/10.1109/ICOIACT46704.2019.8938415 

Xiong, J., Choi, H. S., Chen, C., & Tang, Y. (2020). Enhancing Loyalty To Mobile 

Payment Services: an Empirical Study. Issues In Information Systems, 21(2), 30–

42. https://doi.org/10.48009/2_iis_2020_30-42 

Yee, B., & Faziharudean, T. M. (2010). Factors Affecting Customer Loyalty of Using 

Internet Banking in Malaysia. Journal of Electronic Banking Systems, 2010, 1–22. 

https://doi.org/10.5171/2010.592297 

Zhou, T. (2013). Examining continuance usage of mobile Internet services from the 



54 
 

perspective of resistance to change. Information Development, 30(1), 22–31. 

https://doi.org/10.1177/0266666912468762 

Zhou, W., Tsiga, Z., Li, B., Zheng, S., & Jiang, S. (2018). What influence users’ e-

finance continuance intention? The moderating role of trust. Industrial Management 

and Data Systems, 118(8), 1647–1670. https://doi.org/10.1108/IMDS-12-2017-

0602 

 




