DAFTAR PUSTAKA

Akram, U., Hui, P., Khan, M. K., Tanveer, Y., Mehmood, K., & Ahmad, W. (2018). How
website quality affects online impulse buying. Asia Pacific Journal of Marketing
Logistic, 235-256.

Bai, B., & et. al. . (2008). The Impact of Website Quality on Customer Satisfaction and
Purchase Intention: Evidence from Chinese Online Visitors. Internatioanal Journal of
Hospitality Management, 391-402.

Belch, G., & Belch, M. (2007). Advertising and Promotion an Integrated Marketing
Communication Prespective 7th Edition. New York: McGraw-Hill Irwin.

Blattberg, C., & Neslin, S. (1990). Sales Promotion; Concepts, Methods and Strategies.
Englewood Cliffs, NJ: Prentice Hall.

Bluman, A. (2012). Elementary Statistics: A Step by Step Approach. New York: McGraw
Hill.

Chaffey, D., & Chadwick, F. E. (2016). Digital Marketing 6th Edition. Edinburgh Gate:
Pearson Education Limited.

DeLone, W., & McLean, E. (2003). The DelLone and McLean Model of Information
Ssystems Succes; a ten year update. Mangement Information Systems, 9-30.

Eshaghi, Z., & Zadeh, A. T. (2015). A Conceptual Framework in B2C E-commerce;
Customer Expectation and Satisfaction Relation With Online Purchasing Behavior.
International Conference on eBusiness, eCommerce, eManagement, elearning,
eGoverment (ICSE), 93-98.

Fang, Y.-H., & et. al. (2011). Understanding customers satisfaction and repurchase repuchase
intentions. Emerlad Group Publishing Limited, 479-503.

Foreman, E. K. (1991). Survey Sampling Principles. New York: Marcel Dekker Inc.

Foster, J., & et. al. (2006). Understanding and Using Advance Statistics. London: Sage.

Hair, J. F. (2010). Multivariate Data Analysis: A Global Perspective. Edinburgh: Pearson.

Hair, J. F., Celsi, M. W., Money, A. H., Samouel, P., & Page, M. J. (2011). Essential of
Business Research Methods (2nd Edition). New York: M.E. Sharpe.

Hawkins, D., & Mothersbaugh, D. (2014). Consumer Behavior Building Marketing Strategy
12 Edition. New York: McGraw-Hill.

Heale, R., & Twycross, A. (2015). Validity and Reliability in Quantitative Studies. BMJ
Publishing Group Ltd.

Imran, H. A. (2017). Peran Sampling dan Distribusi Data Dlam Penelitian Komunikasi
Pendekatan Kuantitaif. Jurnal Studi Komunikasi dan Media, 111-126.

Indrawati. (2015). Metodelogi Penelitian Manajemen dan Bisnis Konvergensi Teknologl
Komunikasi dan Informasi . Bandung: PT Refika Aditama.

Istijanto. (2009). Aplikasi Praktis Riset Pemasaran: Cara Praktis Meneliti Konsumen dan
Pesaing. Jakarta: Gramedia.

Katadata. (2016, November 16). Transaksi E-commerce Indonesia (2014-2018). Diambil
kembali dari Transaksi E-commerce Indonesia Naik 500% dalam 5 Tahun:
https://databoks.katadata.co.id/datapublish/2016/11/16/transaksi-e-commerce-
indonesia-naik-500-dalam-5-tahun (dilihat tanggal 04 Desember 2018)

Kemp, S. (2018, January 30). E-commerce Activities in Past 30 Days hal. 65. Diambil
kembali dari Digital in 2018 in  Southern  Asia  Part  2:
https://www.slideshare.net/mobile/wearesocial/digital-in-2018-in-southeast-asia-
part2-southest-868866464 (diakses tanggal 04 Desember 2018)

Kotler, P., & Keller, K. L. (2016). Marketing Management 15 Global Edition. Edinburgh
Gate: Pearson Education Limited.

40



Laudon, K., & Traver, C. G. (2011). E-commerce. New York: Pearson.

Lin, H.-F. (2007). The Impact of Website Quality Dimensions on Customer Satisfaction in
the B2C E-commerce context. Total Quality Management, 363-378.

Liu, C., & Arnett, K. (2001). Exploring The Factor Associated with Website Success in The
Context of Electronic Commerce. Information and management, 299-306.

Morissan. (2012). Metode Penelitian Survei. Jakarta: Kencana.

Muninjaya, A. (2002). Langkah-Langkah Praktis Penyusun Proposal dan Publikasi lImiah.
Jakarta: EGC.

Mutakin, T. Z. (2015). Suplemen Aplikasi Komputer Dalam Penyusunan Karya lImiah.
Tangerang: PT Pustaka Mandiri.

Nabila, M. (2018, Februari 19). 58% Konsentrasi Pengguna Internet Bertempat Tinggal di
Pulau Jawa, Masih Minim di Daerah Rural. Diambil kembali dari APJI: Penetrasi
Pengguna Internet Indonesia Capai 143 Juta Orang: https://dailysocial.id/post/apjii-
survei-internet-indonesia-2017?amp=1 (dilihat tanggal 04 Desember 2018)

Nargundkar, R. (2003). Marketing Research: Text and Cases. New Delhi: McGraw — Hill
Publishing Company Limited.

Oliver, R. (1980). A cognitive model for the antecedents and consequences of satisfaction”,.
Journal of Marketing Research, Vol. 17 No. 4, pp. 460-9.

Papas , I., Pateli, A., Gianakos, M., & Chrissikopoulos, V. (2014). Moderating Effects of
Online Shopping Experience on Customer Satisfaction and Repurchase Intensions.
International Journal of Retail & Distribution Management, 187-204.

Park, J.-W., Choi, Y.-J., & Moon, W.-C. (2013). Investigating the effects of sales promotions
on customer behavioral intentions at duty free shops. OmniaScience, 1-13.

Peattie, K., & Peattie, S. (1994). The Marketing Book, 3rd edition. London: Butterworth
Heinemann.

Peter , J., & Olson, J. (1996). Consumer Behavior and Marketing Strategy 4th Edition. USA:
Library Of Congress Cataloguing In Publication Data.

Powell, R. (1997). Basic Research Methods for Librarians. London: Alex Publishing.

Rahman, H., & Han, L. (2011). Customer Satisfaction in E-commerce a Case Study of China
and Bangladesh. Mater's Thesis in International Business 15 ECTS, 13.

Raykov, T., & Marcoulides, G. A. (2011). Introduction to Psychometric Theory. Oxford:
Routledge.

Santos, J. (2003). E-service quality; a model of virtual service quality dimensions.
Management Service Quality, 233-246.

Schiffman, G., & Kanuk, L. (2004). Consumer Behavior 8th edition. New Jersey: Pearson
Education, Inc.

Schinederjans, M., Cao, Q., & Triche, J. (2014). E-Commerce Operation Management 2nd
edition. Singapore: World Scientific Publishing Co. Ptc. Ltd.

Schniederjans, M., Cao, Q., & Triche, J. (2014). E-Commerce Operations Management.
Singapore: World Scientific Publish Co. Pte. Ltd.

Sedarmayanti, & Hidayat, S. (2011). Metodologi Penelitian . Bandung: CV Mandar Maju.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill Building
Approach 7th. West Sussex: John Wiley & Sons.

Semenik, R., Allen, C., O'guinn , T., & Kaufmann, H. (2012). Advertising And Promotions
An Integrated Brand Approch 6th Edition. China: South Western Cegage Learning.

Sharma, G., & Lijuan, W. (2015). The effects of online service quality of e-commerce
Websites on user satisfaction. The Electronic Library, 468-485.

Sujarweni, V. W. (2014). SPSS Untuk Penelitian. Yogyakarta: Pustaka Baru Press.

41



Suparman. (2014). Aplikasi Komputer Dalam Penyusunan Karya llmiah. Tangerang: PT
Pustaka Mandiri.

Thode, H. C. (2002). Testing for Normality. New York: Marcel Dekker AG.

Thomas, R. M. (2003). Blending Qualitative & Quantitative Research Methods in Thesis and
Dissertations. California: Corwin Press Inc.

Touchette, P. E., MacDonald, R. F., & Langer, S. N. (1985). A Scatter Plot For Identifying
Stimulus Control of Problem Behavior. Journal of Applied Behavior Analysis.

Unaradjan, D. D. (2013). Metode Penelitian Kuantitatif. Jakarta: Universitas Atma Jaya.

Vida, D., & Jonas, T. (2011). Measuring quality of e-commerce websites: case of Lithuania.
Economics and Management, 723-729.

Vigripat, T., & Chan, P. (2007). An Emperical Investigation of the Relationship Relationship
Between Service Quality, Brand Image, Trust, Customer Satisfaction, Repurchase
Intention and Recommendation to Others. International DSI, 1-15.

Wahyuni, N. (2018). CONSUMER PROTECTION IN INDONESIA ON SELLING BUY
TRANSACTION THROUGH E-COMMERCE. Journal of International Trade,
Logistic and Law, 1-8.

Widowati, H. (2018, September 18). Secara Geografis Penetrasi E-commerce di Indonesia
masih terkonsetrasi di Pulau Jawa. Diambil kembali dari Pria Lebih Banyak Belanja
Online Dibanding Perempuan: https://katadata.co.id/berita/2018/09/18/pria-lebih-
banyak-belanja-online-dibanding-perempuan (dilihat tanggal 03 Maret 2019)

Wolfinbarger, M. a. (2003). Dimensionalizing, measuring and predicting. Journal of
RETAILING, Vol.79 No. 3, pp. 193-8.

Wright, R. (2006). Consumer Behavior. Thomson: UK.

Zwass, V. (2003). Electronic commerce and organizational innovative: aspects and.
International Journal of Electronic Commerce,, 7-37.

42





