Table of Contents

List Of Figures 4
List Of Tables 5
Abstract: 6
CHAPTERI 1
Introduction 1
1.1. Background 1
1.2. Tradition and Family Business: 7
1.2.1. Preserving Values and Legacy: 8
1.2.2. Influence on Decision-Making: 8
1.2.3. Adaptation and Innovation: 8
1.2.4. Intergenerational Succession: 9
1.3. Family Business in Indonesia 9
1.4. Problem Statement 1"
1.5. Research Objective 13
1.6. Significance Of Study 14
CHAPTER 2 16
Literature Review 16
2.1. Family Business Industry 16
2.1.2. Succession Family Business in Global 23
2.1.3. Succession Family Business in Indonesia 25
2.1.4 Tradition 27
2.2. Hofstede Dimension. 29
2.2.1. Hofstede Dimension in Indonesia 30
2.2.2. Collectivism on Succession in Family Business 32
2.3. Succession Planning On Succession in Family Business 33
2.4, Tradition effect on Collectivism 36
2.4.2. Tradition effect on Succession 38
2.5. Succession Planning as a Mediator: Exploring the Relationship between
Collectivism and Succession 39
2.6. Succession Planning as a Mediator: Exploring the Relationship between
Tradition and Succession 40
2.7. Conceptual Model and Research Hypotheses 42
2.9. Summary 43
Chapter 3 49
Research Methodology 49
3.1. Nature of the Study 49
3.2. Research Design 50



3.3. Research Model 50

3.4. Data Collection Method 52
3.4.1. Sampling Frame 52
3.4.2. Sampling Size 52
3.4.3 Sampling Method 52
3.4.4 Level Measurement 53
3.4.5 Questionnaire Design 53

3.4.6. Research Hypotheses Using Partial Least Square Structure Equation
Model 55
3.5. Pilot Test 57
3.6. Data Analysis 57
3.7. Reliability 58
3.8. Validity 58
3.9. Pilot Testing Result 58
CHAPTER 4 61
RESULT 61
4.1. Profile Of Respondent 61
4.2. The Standardized Loading Factor of Indicator Variables 66
4.3. Construct Validity 69
4.4. R-Squared 69
4.5. Hypotheses Result 70
CHAPTER 5 77
DISCUSSION & CONCLUSION 77
5.1. Conclusion 77
5.2. Objective and Importance 82
5.3. Theoretical Implication 83
5.4. Practical Implication 86
5.5. Limitation and Future Suggestion 88
Reference: 92
Appendix: 98



List Of Figures

Figure 1.1 List Of Emerging Family Businesses on Countries
Figure 1.2 Largest Family Business and percentage Family Control
Figure 2.1. Research Conceptual Model of the Study

Figure 3.1 Conceptual Model of the Study

Figure 3.2 Questionnaire Design

Figure 4.1 LISREL Output Chart for SEM Model (standard loading)

42

51

54

74



List Of Tables

Table 1.1 Hofstede Dimension Indonesia 10

Table 2.1 How much Family business industry are contribute to the countries 19

Table 2.2 Famous Family business around the world 22
Table 2.3. Hofstede Dimension Indonesia 30
Table 2.4 Operational Table 48
Table 3.1 Tradition Statistic Result 59
Table 3.2 Collectivism Statistic Result 59
Table 3.3 Succession Planning Statistic Result 59
Table 3.4 Succession Statistic Result 60
Table 4.1 Profile of The Respondent 66

Table 4.2 Standardized factor loading for indicators of the Tradition dimension 67
Table 4.3 Standardized factor loading for indicators of the Collectivism dimension 67
Table 4.4 Standardized factor loading for indicators of the Succession Planning dimension 68

Table 4.5 Standardized factor loading for indicators of the Succession dimension 68

Table 4.6 Reliability testing using Composite Reliability (CR) 69
Table 4.7 The R-squared value 70
Table 4.8 Partial Hypothesis Testing Results 70
Table 4.9 Hypotheses testing of mediation effects 72
Table 4.10 Direct, Indirect, and Total Effect 73
Table 4.11 Hypotheses Conclusion Result 74

Table 4.12 Equation Result 75



	Edit PDFs 
	Read PDFs
	Annotate documents
	Merge Files
	Sign Contracts
	Fill out forms
	Other Features
	Keyboard Shortcuts

