
117 
 

DAFTAR RUJUKAN 

 

 Amatuli, Cesare., Caputo, Tiziana., & Guido, Gianlugi (2011). 

Strategic analysis through the general electric/mc kinsey matrix : an 

application to the Italian Fashion Industry. International Journal of 

Business in Management. 6(5), 61-75. 

 Chun-An, C., Hsein-li, L., & Chia-Hui, W. (2012). How taiwan's 

semiconductor distributors select strategic partners in china. 

Journal of Technology Management in China, 7(1), 36-49.  

 Candy, V., & Gordon, J. (2011). The historical development of 

strategic planning theories. International Journal of Management 

and Information Systems, 15(4), 71-89. 

 Coyne, K. (2008). Enduring ideas : the ge-mckinsey nine-box 

matrix. A Journal of McKinsey Company.  

 CrackMBA. (2012). General Electric Matrix (GE Matrix). The Open 

University, Milton Keynes. Retrieved from 

www.crackmba.com/general-electric-model-ge-model, 7th May 

2015. 

 Decker, D.R.(1992). Managing product line mismatch with 

distributors. The Journal of Business & Industrial Marketing, 7(3), 

19.  

 Dysoon, R.G. (2004). Strategic development and SWOT analysis at 

University of Warwick. European Journal of Operation Research, 

152(3), 631-640. 

http://www.crackmba.com/general-electric-model-ge-model


118 
 

 Equipment Magazine. (2015, February). Indonesia Krisis Alat Berat. 

13(1), 10-13. 

 ERG‟s Asian Market Service (AMS). (2015, December). 

Construction, earth moving and mining equipment market. ERG 

Indonesia. 

 Hill, Terry.(1997). Manufaturing strategy – keeping it relevant by 

addresing the needs of the markets. Integrated Manufacturing 

System, 8(5), 257-264. 

 Hinterhuber, Andreas., & Hinterhuber, Giulia. (2012). An empirical 

analysis of the role of industrial brands for industrial distributor. 

Journal of Strategy and Management. 5(3), 252-265. 

 Ipsos. (2014). Agricultural tractors market study in Indonesia. Case 

New Holland Industries.  

 Jiun-Sheng, C. L., & Ching-Rung Chen. (2008). Determinants of 

manufacturers' selection of distributors. Supply Chain Management, 

13(5), 356-365.  

 Johnson, J. L. (1999). Strategic integration in industrial distribution 

channels: Managing the interfirm relationship as a strategic asset. 

Academy of Marketing Science.Journal, 27(1), 4-18. 

 Mills, J. F., & Camek, V. (2004). The risks, threats and opportunities 

of disintermediation: A distributor's view. International Journal of 

Physical Distribution & Logistics Management, 34(9), 714-727.  

 Mokaya, Samuel Obino., Wakhungu, Batrice., & Gikunda, Raphael 

Mwiti. (2012). The application of mckinsey matrix in determination 



119 
 

of route attractiveness and resource allocation in kenya airways. 

International Journal of Humanities and Social Sciences, 2(3), 259-

268. 

 Ormanidhi, O., & Stringa, O. (2008). Porter's model of generic 

competitive strategies. Business Economics, 43(3), 55-64. 

 Osterwalder, Alexander & Pigneur, Yves. (2010). Business Model 

Generation. New Jersey: John Willey & Sons, Inc.  

 Porter, M. E. (1983). Industrial organization and the evolution of 

concepts for strategic planning: The new learning. Managerial and 

Decision Economics (Pre-1986), 4(3), 172. 

 Prahalad, CK. & Hamel, Gary (1993). The role of core 

competencies in the corporation. Research Technology 

Management, 36(6), 40. 

 Robinson, Thomas R, et al (2012). International Financial Statment 

Annalysis, 2nd ed. John Willey & Sons, Inc., Hoboken, New Jersey. 

 Rovit, S., Sweder, K., & Buchanan, J. (2002). How top wholesalers 

succeed: Secrets of a brutal business. Strategy & Leadership, 

30(2), 32-37.  

 Sharman, G. J. (2003). Building the successful multinational 

distributor. In Supply Chain Forum: An International Journal, 4(1), 

28-34.  

 Trimetric. (2013). Construction Equipment in Indonesia, A Market 

Appraisal. Construction Intelligence Center.   



120 
 

 Udo-Imeh, Philip T., Edet, William., & Anani, Rajunor (2012). 

Portofolio analysis models : a review. European Journal of Business 

and Management, 4(18), 101-120. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 




