
161 

 

DAFTAR PUSTAKA 

 

Badan Pengembangan dan Pembinaan Bahasa. (2008). Kementerian Pendidikan dan 

Kebudayaan Indonesia, Kamus Besar Bahasa Indonesia. Jakarta : Balai Pustaka. 

 

Burns, Alvin C. & Bush, Ronald F. (1998). Marketing Research. Second Edition, New Jersey 

: Upper Saddle River- Prentice Hall Inc. 

 

Cushman & Wakefield (2016). Analisa Pasar Apartemen di Jakarta.. 

 

Craven, Davis W. & Pierce, Nigel F. (2006). Strategic Marketing International Edition. New 

York : International edition, Mc Graw-Hill Companies, New York. 

 

Churchill, Gilbert A. Jr. (2009), Riset Pemasaran Jilid I, Edisi Kedelapan, terjemahan Dr. 

Dwi Kartini Yahya S.E. M.M., Jakarta : Erlangga. 

 

David, Fred R. (2011). Strategic Management: Concepts and Cases - 13th ed. New Jersey :  

Pearson Education, Inc., Prentice Hall. 

 

Hariadi, Bambang. (2003). Strategi Manajemen: Strategi Memenangkan Perang Bisnis, edisi 

1, cet. 1. Malang : Bayumedia. 

 

Kasali, Rhenald. (1998). Membidik pasar Indonesia: Segmentasi, Targeting, dan Positioning. 

Jakarta : Gramedia Pustaka Utama. 

 

Kotler, Philip and Keller, Kevin Lane. (2016). Marketing Management 15th edition. New 

Jersey : Pearson Prentice Hall Inc. 

 

Kotler, Philip and Keller, Kevin Lane. (2012). Marketing Management 14th edition. New 

Jersey : Pearson Prentice Hall Inc. 

 

Kotler, Philip and Armstrong, Gary. (2012). Prinsip-prinsip Pemasaran edisi 13 jilid 1. 

Jakarta : Erlangga. 

https://id.wikipedia.org/wiki/Badan_Pengembangan_dan_Pembinaan_Bahasa
https://id.wikipedia.org/wiki/Kementerian_Pendidikan_dan_Kebudayaan_Indonesia
https://id.wikipedia.org/wiki/Kementerian_Pendidikan_dan_Kebudayaan_Indonesia
https://id.wikipedia.org/wiki/Balai_Pustaka


162 

 

Mardiasmo. (2004). Akuntansi Sektor Publik (2004). Yogyakarta : Andi. 

 

Mullins, John W. & Walker, John W. Jr. (2013). Marketing Management: A Strategic 

Decision-Making Approach. New York : The McGraw-Hill Companies. 

 

Kertajaya, Hermawan. (2007). Memenangkan Persaingan Dengan Segitiga Positioning, 

Diferensiasi dan Brand, Bandung : Mizan Pustaka. 

 

Pearce, J.A., and Robinson, Jr. R. B. (2005). Strategic Management: Formulation, 

Implementation and Control, Business Week, 9th edition. New York : McGraw-Hill 

Companies. 

 

Porter, Michael E. (2008). The Five Competitive Forces That Shape Strategy. Cambridge :  

Harvard Business Review 

 

Porter, Michael E. (1979).  How Competitive Forces Shape Strategy. Cambridge: Harvard 

Business Review, the Harvard Business School Publishing Corporation 

 

Semiawan, Conny R. (2010), Metode Penelitian Kualitatif. Jakarta : Grasindo. 

 

Shrimp, Terrence A. (1997). Advertising, Promotion and Supplemental Aspect of Integrated 

Marketing Communication, 4
th

 edition. New York : The Dryden Press. 

 

Stanton, William J. (2000). Dasar-dasar Pemasaran, jilid ke-1. Jakarta : Erlangga. 

 

Tripomo, Tedjo. (2005). Manajemen Strategi. Bandung : Udan. 

 

Tunggal, A.W. (2003). Pengukuran Kinerja dengan Balanced Scorecard (2003). Jakarta :  

Harvarindo. 

  

https://hbr.org/1979/03/how-competitive-forces-shape-strategy



