Daftar Pustaka

PRSSNI; , ATVSI; , SPS;. (2012/2013). Media Scene. Media Scene. Jakarta,
DKI Jakarta, Indonesia: ITKP.

Abiola, R. O. (2000). Decision Making Unit in Purchasing of Capital Equipment
by Manufacturing Organizations in Nigeria. The Negerian Journal of
Economic and Social Studies.

Al-Fahri, M. F. (2012, December). Blogspot. Retrieved October 27, 2013, from
Berbagi lImu : Media Cetak dan Media  Elektronik:
http://fahri09.blogspot.com/2012/12/media-cetak-dan-media-
elektronik.html

Amri, A. B. (2013, April 10). Dahlan Iskan : Era Media Cetak Hampir Selesai.
Retrieved  September 22, 2013,  from Kontan®Online:
http://industri.kontan.co.id/news/dahlan-iskan-era-media-cetak-hampir-
selesai

Amri, A. B. (2013, Agustus 1). Nielsen : Televisi Kuasai 68% Belanja Iklan.
Retrieved  September 22, 2013,  from Kontan®Online:
http://industri.kontan.co.id/news/nielsen-televisi-kuasai-68-belanja-iklan

Arifiant, R. (2011, March 17). Analisis Perkembangan Bisnis Media Cetak tahun
2010 di Indonesia. Retrieved October 27, 2013, from Blogspot:
http://duniadandia.blogspot.com/2011/03/analisis-perkembangan-bisnis-

media.html

100



Arismunandar, S. (2013, November 8). Strategi dalam Industri Media. Retrieved
January 18, 2014, from Blogspot:
http://satrioarismunandar6.blogspot.com

Batuwael, N. A. (2012, May 4). Media Cetak di Indonesia: Kritis atau Eksis?
Retrieved October 2013, 2013, from Kompasiana:
http://media.kompasiana.com/new-media/2012/05/04/media-cetak-di-
indonesia-kritis-atau-eksis-460552.html

Best, R. J. (2013). Market-Based Management (International Edition ed., Vol.
VI). (S. Yagan, Ed.) One Lake Street, New Jersey, United State: Pearson
Education, Inc.

Brown, B., Zablah, A., Bellenger, D., & Johnston, W. (2011). When do B2B
brands influence the decision making of organizational buyers? An
examination of the relationship between purchase risk and brand
sensitivity. (S. Jap, Ed.) Intern. J. of Research in Marketing, 194-204.

Burnett, J. (2012, November). globaltext.terry.uga.edu. Retrieved December 1,
2103, from www.saylor.org: http://www.saylor.org/site/wp-
content/uploads/2012/12/BUS203-3.1_Organizational-buyer-behavior.pdf

Cerdas, I. (2013, February 21). Pahit Manis Bisnis Media Cetak. Retrieved
October 27, 2013, from Blogspot:
http://realitasindonesia.blogspot.com/2013/02/bisnis-media-cetak.html

David, F. (2013). Strategic Management Concept (Fourteenth ed.). (S. Yagan,

Ed.) Edinburgh, HArlow, England: Pearson Education Limited.

101



Etnagara, A., Setiawan, J. E., & Kujantoko, K. R. (2013, September 10).
Kontan®dan Kompas Gramedia Group. (R. R. Listyorini, Interviewer)

Frank G. Bingham, J., & Barney T. Raffield, I. (1990). Business to Business
Marketing Management. (L. Basler, Ed.) Boston: Richard D. Irwin, Inc.

Frederick E. Webster, J., & Wind, Y. (2011). A General Model for
Understanding Organizational Buying Behavior. The Journal of
Marketing, 32, 12-19.

Hasan, S. (2008). Strategi Pemasaran Harian Bisnis Indonesia pada Perwakilan
Makassar. Journal of Fakultas Ekonomi Universitas Muslim Indonesia,
1100-1107.

Hendra, W. W. (2013, April 11). Goyahnya Bisnis Media Cetak. Retrieved
September 22, 2013, from Satu Harapan.com:
http://satuharapan.com/content/read/goyahnya-bisnis-media-cetak/

Kompas Cetak. (2012, January 28). Bisnis Media Cetak Masih Berpeluang. (J.
Hatipeuw, Editor) Retrieved September 22, 2013, from kompas.com:
http://bisniskeuangan.kompas.com/read/2012/01/28/05493874/Bisnis.Me
dia.Cetak.Masih.Berpeluang

Kontan®. (n.d.). Road Map Strategy. Retrieved September 30, 2013, from
Kontan®Online: www.kontan.co.id

Kotler, P., & Keller, K. L. (2012). Marketing Management (Global ed., Vol. XIV).
(S. Yagan, Ed.) Edinburgh Gate, Essex, England: Pearson Education

Limited.

102



Malhotra, N. K. (2010). Marketing Research (Global Edition ed., Vol. VI). (S.
Yagan, Ed.) One Lake Street, New Jersey, United State: Pearson
Education, Inc.

Margana, A. (2000, November 17). Strategi Manajemen Bisnis Media Cetak
Menghadapi Persaingan Bebas. Retrieved January 12, 2014, from
http://pipmi.tripod.com/Strategi_Manajemen_Bisnis_Media_Cetak Meng
hadapi_Persaingan_Bebas.htm

Mullins, J. W., & Walker, Jr, O. C. (2013). Marketing Management (International
Edition ed., Vol. VIII). New York, New York, United State of America:
McGraw-Hill.

Nielses, A. (2012). Nielsen Media Index Wave 1V . 2008,2009,2010,2011,2012.
Pengertian Media Cetak dan Jenisnya. (n.d.). Retrieved October 27, 2013, from
Anneahira : http://www.anneahira.com/pengertian-media-cetak.htm
Peppers, D., & Rogers, M. (2001). One to One B2B : Customer Development
Strategies for the Business-to-Business World (Vol. I). New York, United

States of America: Doubleday of Random House, Inc.

PT. Grahanusa Mediatama. (2013). Company Profile. Retrieved November 1,
2013, from Kontan® online: www.kontan.co.id

PT. Grahanusa Mediatama. (2013). Internal Research. Jakarta: PT. Grahanusa
Mediatama.

Realitas Indonesia. (2013, February 20). Bisnis Media Cetak. Retrieved
September 22, 2013, from Blogspot.com:

http://realitasindonesia.blogspot.com/2013/02/bisnis-media-cetak.html

103



Santoso, B. (2013, Juni 1). Model Bisnis Media Cetak. Retrieved September 22,
2013, from Blogspot.com:
http://budisansblog.blogspot.com/2013/06/model-bisnis-media-cetak.html

Sasaki, H. (2012, January 9). Herman_Bismillah. Retrieved September 22,
2013, from Blogspot.com:
http://hermaninbismillah.blogspot.com/2012/01/strategi-manajemen-
bisnis-media-cetak.html

Sekaran, U., & Bougie, R. (2010). Research Methods for Business (5th ed.).
The Atrium Southern Gate, Chichester, United Kingdom: John Wiley &
Sons Ltd.

Sen, K., & Hill, D. T. (2011). Politics and the Media in Twenty-First Century
Indonesia. Routledge: Melbourne University Press.

Sherlock, P. (1991). Rethinking Business to Business Marketing. New York:
The Free Press Macmillan,Inc.

Simamora, B. (2008). Panduan Riset Perilaku Konsumen. Jakarta: PT.
GRamedia Pustaka Press.

Sugiyono. (2007). Metode Penelitian Bisnis. Bandung: CV. Alfabeta.

Supomo, B., & Indriantoro, N. (2003). Metodologi Penelitian Bisnis (2nd ed.).
Yogyakarta: Penerbit BFEE UGM.

Widjaja, L. (2013, December 30). Strategi Penjualan Kontan® Sistem Korporasi.

(R. R. Listyorini, Interviewer)

104



wind, Y., & Webster, F. (1972). On the Study of Industrial Buying Behavior :
Cirrent Practices and Future Trends. Industrial Marketing Management,

411-416.

105





