
 

227 

 

DAFTAR PUSTAKA 

 

Buku 

Belch, George E. dan Belch, Michael A. (2007) Advertising and Promotion: 

An Integrated Marketing Communication Perspective, 7th ed. New 

York: McGraw-Hill. 

Clow, Kenneth E. dan Baack, Donald. (2010)  Integrated Advertising, 

Promotion, and Marketing Communication, 4th ed. New 

Jersey,United States of America: Pearson Education Limited. 

David, Fred R. (2013)  Strategic Management Concepts, 14th ed. Essex, 

England: Pearson Education Limited. 

Hawkins, Delbert, Mothersbaugh, David, dan Best, Roger J. (2012) 

Consumer Behavior: Building Marketing Strategy, 12th ed. McGraw-

Hill. 

Kotler, Philip dan Keller, Kevin L. (2013) Marketing Management,  14th ed. 

Essex, England: Pearson Education Limited. 

Malhotra, Naresh K. (2010) Marketing Research: An Applied Orientation, 

Global Edition, 6th ed. New Jersey: Pearson Education Inc. 

Safko, Lon.  (2013) The Fusion Marketing Bible to Maximize Your 

Marketing. United States of America: McGraw-Hill. 

Sekaran, Uma dan Bougie, Roger.  (2013) Research Method for Business, 

6th ed. West Sussex, United Kingdom: John Wiley & Sons Ltd. 

Sidik, Ignas. (2013) Bisnis Sukses Menyusun Rencana Bisnis Lengkap- 

Terpadu. Jakarta: Gramedia Pustaka Utama. 

Sugiyama, Kotaro dan Andree, Tim. (2011) The Dentsu Way. McGraw-Hill. 

 

Internet 

www.alexa.com 

www.similarweb.com 

www.tempo.co 

http://www.alexa.com/
http://www.similarweb.com/
http://www.tempo.co/


 

228 

 

www.kompas.com 

www.liputan6.com 

Burhan Solihin, 59 Persen Pengguna Internet Akses via Smartphone, 

http://www.tempo.co/read/news/2014/11/27/072624959/59-Persen-

Pengguna-Internet-Akses-Via-Smartphone, diakses pada Senin, 1 

Desember 2014, pukul 16.58 WIB 

Firmansyah, Digempur Media Online, Pertumbuhan Pers Cetak hanya 

0,25 Persen , seperti diakses dari 

http://bisniskeuangan.kompas.com/read/2014/02/06/1800231/Digempur.M

edia.Online. Pertumbuhan. Pers.Cetak.Hanya.0.25.Persen, Senin 15 

Desember 2014, pukul 7.30 WIB 

Royke Sinaga, APJII: internet di Indonesia terus meningkat, diakses dari 

http://www.antaranews.com/berita/414167/apjii-penguna-internet-di-

indonesia-terus-meningkat, diakses pada Selasa 9 Desmeber 2014, pukul 

20.25 WIB 

Shafiq Pontoh, Antara Ketakutan dan Kesempatan di Era Digital, diakses 

dari http://bisniskeuangan. 

kompas.com/read/2014/09/26/171700426/Antara.Ketakutan.dan.Kesempa

tan.di.Era.Digital, Senin, 15 Desember 2014 

Simon Kemp, Social, Digital and Mobile in APAC in 2014, diakses dari 

http://wearesocial.net/tag/indonesia/, pada Senin 1 Desember 2014, pukul 

16.43 WIB 

Veronika Yasinta, MEA 2015: Indonesia Jangan Terjebak Jumlah 

Penduduk Besar, 

http://finansial.bisnis.com/read/20141128/9/276171/mea-2015-indonesia-

jangan-terjebak-jumlah-penduduk-besar, diakses pada Selasa 9 

Desember 2014, pukul 13.55 WIB. 

 

Sumber lain-lain 

Dokumen internal perusahaan 

Report Rapat Kerja Mid Semester 2014 

http://www.kompas.com/
http://www.liputan6.com/
http://www.tempo.co/read/news/2014/11/27/072624959/59-Persen-Pengguna-Internet-Akses-Via-Smartphone
http://www.tempo.co/read/news/2014/11/27/072624959/59-Persen-Pengguna-Internet-Akses-Via-Smartphone
http://bisniskeuangan.kompas.com/read/2014/02/06/1800231/Digempur.Media.Online.%20Pertumbuhan.%20Pers.Cetak.Hanya.0.25.Persen
http://bisniskeuangan.kompas.com/read/2014/02/06/1800231/Digempur.Media.Online.%20Pertumbuhan.%20Pers.Cetak.Hanya.0.25.Persen
http://www.antaranews.com/berita/414167/apjii-penguna-internet-di-indonesia-terus-meningkat
http://www.antaranews.com/berita/414167/apjii-penguna-internet-di-indonesia-terus-meningkat
http://bisniskeuangan/
http://wearesocial.net/tag/indonesia/

