DAFTAR PUSTAKA

Akareem, H. S. (2013). Identifying the Decision Criterion for Choosing Beauty
Parlor and Salon: A Marketing Communication Perspective.
International Journal of Business and Management Invention, 2(10),
18 - 26

Anderson, E & Coughlan, A.T. (2002). Channel Management: Structure,
Governance, and Relationship Management. Handbook of Marketing.
223 - 247

Badan Pusat Statistik. (2016). Laporan Perekonomian Indonesia.
Bank Indonesia. (2016). Laporan Perekonomian 2016.

Best, Roger. (2013). Market-Based Management. 6th ed. New Jersey:
Pearson.

Buttle, Francis. (2009). Customer Relationship Management (Concept and
Tools). Hungary: Elsevier Ltd.

Bougie, R. & Sekaran, U. (2013). Research Method for Business (6" ed).
West Sussex: John Wiley & Sons.

CCI. Perkembangan Pasar Industri Kosmetik di Indonesia 2010 — 2015.
Diambil dari website: http://cci-
indonesia.com/2016/06/17/perkembangan-pasar-industri-kosmetik-di-
indonesia-2010-2015/. Diakses pada 3 Juni 2017.

David, F.R. & David, F.R. (2015). Strategic Management Concept. New
Jersey: Pearson

Hawkins, D.I & Mothersbaugh, D.L. (2014). Consumer Behavior: Building
Marketing Strategy (12™" ed). New York: McGraw-Hill Education.

Investments, Indonesia. (2016). Produk Domestik Bruto Indonesia. Diambil
dari  website Indonesia Investments : http://www.indonesia-
investments.com/id/keuangan/angka-ekonomi-makro/produk-domestik-
bruto-indonesia/item253? Diakses pada 3 Juni 2017.

139


http://cci-indonesia.com/2016/06/17/perkembangan-pasar-industri-kosmetik-di-indonesia-2010-2015/
http://cci-indonesia.com/2016/06/17/perkembangan-pasar-industri-kosmetik-di-indonesia-2010-2015/
http://cci-indonesia.com/2016/06/17/perkembangan-pasar-industri-kosmetik-di-indonesia-2010-2015/
http://www.indonesia-investments.com/id/keuangan/angka-ekonomi-makro/produk-domestik-bruto-indonesia/item253
http://www.indonesia-investments.com/id/keuangan/angka-ekonomi-makro/produk-domestik-bruto-indonesia/item253
http://www.indonesia-investments.com/id/keuangan/angka-ekonomi-makro/produk-domestik-bruto-indonesia/item253

Kotler, P. & Keller, K.L. (2016). Marketing Management, Global Edition.
Essex: Pearson.

Kotler, P. & Trias de Bes, F. (2003). Lateral Marketing. New York: Wiley

Krejcie, R. V., & Morgan, D. W. (1970). Determining Sample Size for
Research Activities. Educational and Psychological Measurement, 30,
607-610.

Prasetya, C. (2012). 80% Wanita Mengikuti Tren Kecantikan & 62% Kunjungi
Klinik Kecantikan. Diambil dari website Lensa Indonesia
http://www.lensaindonesia.com/2012/11/10/80-wanita-indonesia-ikuti-
tren-kecantikan-62-kunjungi-klinik-kecantikan.html. Diakses pada : 8
Juni 2017.

Malhotra, Naresh K. (2010). Marketing Research an Applied Orientation (6"
ed). New Jersey: Prentice Hall.

Miles, M.B. & Huberman, A.M. (1994). Qualitative Data Analysis (2" ed).
Thousand Oaks: Sage Publications.

Lovelock, Christopher, and Jochen Wirtz. (2011). Service Marketing, Global
Edition. Essex: Pearson.

Porras, J. & Collins, J. (1994). Successful Habits of Visionary Companies,
Built to Last. New York: HarperCollins.

Porter, M.E. (1979). How Competitive Forces Shape Strategy. Harvard
Business Review.

Parasuraman, A., Zeithaml, V.A., & Berry, L.L. (1985). A Conceptual Model of
Service Quality and Its Implications for Future Research. Journal
Marketing 49, pp 41-50.

Rahayu, E.M. (2016). Wow Indonesia Pasar Pertumbuhan Utama Industri
Kecantikan ASEAN. Diambil dari website Swa
https://swa.co.id/swa/business-strategy/wow-indonesia-pasar-
pertumbuhan-utama-industri-kecantikan-asean. Diakses pada : 10
Juni 2017

140


http://www.lensaindonesia.com/2012/11/10/80-wanita-indonesia-ikuti-tren-kecantikan-62-kunjungi-klinik-kecantikan.html
http://www.lensaindonesia.com/2012/11/10/80-wanita-indonesia-ikuti-tren-kecantikan-62-kunjungi-klinik-kecantikan.html
https://swa.co.id/swa/business-strategy/wow-indonesia-pasar-pertumbuhan-utama-industri-kecantikan-asean
https://swa.co.id/swa/business-strategy/wow-indonesia-pasar-pertumbuhan-utama-industri-kecantikan-asean



