
70

DAFTAR PUSTAKA

Abraham, J. M., Mccullough, J. S., Parente, S. T., & Gaynor, M. (2011). Prevalence of
Electronic Health Records in U.S. Hospitals. Journal of Healthcare Engineering, 2(2),
121-142. 10.1260/2040-2295.2.2.121

Anjungroso, F. (2019, Februrary 4). Rata-rata Orang Indonesia Main Sosial Media Selama 3
Jam 26 Menit. Tribun. Retrieved from
http://www.tribunnews.com/techno/2019/02/04/rata-rata-orang-indonesia-mainsosial-
media-selama-3-jam-26-menit

Aslani, A., Pournik, O., Abu-Hanna, A., & Eslami, S. (2014). Web-site Evaluation Tools: A
Case Study in Reproductive Health Information. Studies in Health Technology and
Informatics ER, 205, 895-899. Retrieved from
https://www.researchgate.net/publication/265093421_Website_Evaluation_Tools_A_
Case_Study_in_Reproductive_Health_Information

Asosiasi Penyelenggara Jasa Internet Indonesia. (2017). Penetrasi & Perilaku Pengguna
Internet Indonesia: Survey 2017 [Data file]. Retrieved from
https://apjii.or.id/survei2017

Astutik, Y. (2019, March 06). Dapat Suntikan dari Softbank, Valuasi Grab Sentuh Rp 197 T.
CNBC Indonesia. Retrieved from
https://www.cnbcindonesia.com/fintech/20190306133826-37-59196/dapat-suntikan-
dari-softbank-valuasi-grab-sentuh-rp-197-t

AT Kearney. (2017). Indonesia Venture Capital Outlook 2017. Retrieved from
http://www.atkearney.com/financial-services/article?/a/indonesia-venture-capital-
outlook-2017

Audriene, Dinda. 2019. INFOGRAFIS: Data Peserta BPJS Kesehatan dari Tahun ke Tahun.
CNN Indonesia, March 15.
https://www.cnnindonesia.com/ekonomi/20190313171811-81-376965/infografis-
data-peserta-bpjs-kesehatan-dari-tahun-ke-tahun.

Batra, R., Ahuvia, A., & Bagozzi, R. P. (2012). Brand Love. Journal of Marketing, 76(2), 1–
16. doi:10.1509/jm.09.0339

Belch & Belch, Advertising and Promotion: An Integrated Marketing Communications
Perspective, 11th Edition, 2017

Best, R. (2014).Market-Based Management (6th ed.). Essex, UK: Pearson Education Limited.
Clow, K. E., & Baack, D. (2018). Integrated Advertising, Promotion, and Marketing

Communications (8th ed.). Harlow, UK: Pearson Education Limited.
Daud, A., & Fitra, S(Ed.). (2018, August 06). Jokowi Putuskan Tambal Defisit BPJS

Kesehatan Pakai APBN. Katadata. Retrieved from
https://katadata.co.id/berita/2018/08/06/jokowi-putuskan-tambal-defisit-
bpjskesehatan-pakai-apbn

Daud, A., & Widowati, H. (2018, October 17). Jokowi: Nilai Klaim BPJS Kesehatan Terlalu
Besar. Katadata. Retrieved from https://katadata.co.id/berita/2018/10/17/jokowi-
nilaiklaim-bpjs-kesehatan-terlalu-besar

David, F. R., & David, F. R. (2017). Strategic Management: A Competitive Advantage
Approach [Manajemen Strategik: Suatu Pendekatan Keunggulan Bersaing] (2nd ed.,
Vol. 15, p. 1). D. A. Halim & D. Mandasari (Eds.). N. Puspitasari & L. N. Puspitasari
(Trans.). New Jersey, USA: Pearson Education, Inc. (Original work published 2015)

Duncan, T. (2001), IMC: Using Advertising and Promotion to Build Brands with Powerweb,
London, McGraw-Hill.

https://www.researchgate.net/publication/265093421_Website_Evaluation_Tools_A_
https://www.researchgate.net/publication/265093421_Website_Evaluation_Tools_A_
http://www.
https://www.cnnindonesia.com/ekonomi/20190313171811-81-376965/infografis-
https://katadata.co.id/berita/2018/08/06/jokowi-putuskan-tambal-defisit-
https://katadata.co.id/berita/2018/08/06/jokowi-putuskan-tambal-defisit-
https://katadata.co.id/berita/2018/10/17/jokowi-
https://katadata.co.id/berita/2018/10/17/jokowi-


71

Duncan, Tom., & Frank Mulhern, eds. (2004), “A White Paper on the Status, Scope and
Future of IMC,” IMC Symposium, Northwestern University and University of Denver:
McGraw Hill.

Duncan, T.R. and Everett, S.E. (1993), “Client perceptions of integrated marketing
communications”, Journal of Advertising Research, Vol. 33 No. 3, pp. 30-39.

Guest, G., Bunce, A., & Johnson, L. (2006). How Many Interviews Are Enough? Field
Methods, 18(1), 59-82. Retrieved from
https://www.researchgate.net/publication/249629660_How_Many_Interviews_Are_E
nough

Hasibuan, L., & Yulistara, A. (2018, April 29). Mahalnya Biaya Berobat, Dari Jatuh Sakit
Bisa Jatuh Bangkrut. CNBC Indonesia. Retrieved from
https://www.cnbcindonesia.com/lifestyle/20180429164515-33-12936/mahalnyabiaya-
berobat-dari-jatuh-sakit-bisa-jatuh-bangkrut

Hayes, A., Setyonaluri, D. (2015). Taking Advantage of The Demographic Dividend in
Indonesia: A Brief Introduction to Theory and Practice, April 2015. Retrieved from
https://indonesia.unfpa.org/sites/default/files/pub-
pdf/Buku_Policy_Brief_on_Taking_Advantage_on_Demographic_Dividend_02c_%2
82%29_0.pdf

Hendratno, E. T., & Fitriani, R. (2015). The Study of Indonesia's Readiness to Cope with
Demographic Bonus: A Review of Population Law. Journal of Indonesian Economy
and Business, 30(3), 195-219. Retrieved from
https://media.neliti.com/media/publications/74838-EN-the-study-of-indonesias-
readiness-to-cop.pdf

Katadata, T. P. (2018, June 09). Penduduk Indonesia Masih Enggan Berasuransi. Katadata.
Retrieved from https://katadata.co.id/infografik/2018/06/09/penduduk-
indonesiamasih-enggan-berasuransi

Keller, K. L. (2013). Strategic Brand Management (4th ed.). Essex, England: Pearson
Education Limited

Kementerian Keuangan Republik Indonesia. (2018). RAPBN 2019: APBN UNTUK
MENDORONG INVESTASI DAN DAYA SAING MELALUI PEMBANGUNAN
SUMBER DAYA MANUSIA [Belanja Pemerintah Pusat]. Retrieved from
https://www.kemenkeu.go.id/rapbn2019

Kenapa Bonus Demografi Jadi Kesempatan Emas bagi Indonesia? (2017, September 29).
Tribunenews. Retrieved from http://www.tribunnews.com/kilas-
kementerian/2017/09/29/kenapa-bonus-demografi-jadi-kesempatan-emas-bagi-
indonesia

Kliatchko, J.G. (2008), “Revisiting the IMC construct”, International Journal of Advertising,
Vol. 27 No. 1, pp. 133-160.

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Essex, UK: Pearson
Education Limited.

Loureiro, S. M. C., Ruediger, K. H., & Demetris, V. (2012). Brand Emotional Connection
and Loyalty. Journal of Brand Management, 20, 13–27. doi:10.1057/bm.2012.3

Loureiro, S. M. C., Sarmento, E. M., Bellego, G. L., & Wright, L. T. (2017). The Effect of
Corporate Brand Reputation on Brand Attachment and Brand Loyalty: Automobile
Sector. Cogent Business and Management, 4(1), 1-10.doi:
10.1080/23311975.2017.1360031

Madhavaram, S., McDonald, R. E., & Badrinarayanan, V. (March, 2013). Integrated
Marketing Communication (IMC) and Brand Identity as Critical Components of
Brand Equity Strategy. Journal of Advertising, 34(4), 69-80.doi:
10.1080/00913367.2005.10639213

https://www.researchgate.net/publication/249629660_How_Many_Interviews_Are_Enough
https://www.researchgate.net/publication/249629660_How_Many_Interviews_Are_Enough
https://www.researchgate.net/publication/249629660_How_Many_Interviews_Are_Enough
https://www.researchgate.net/publication/249629660_How_Many_Interviews_Are_Enough
https://media.neliti.com/media/publications/74838-EN-the-study-of-indonesias-
https://katadata.co.id/infografik/2018/06/09/penduduk-
https://katadata.co.id/infografik/2018/06/09/penduduk-
https://www.kemenkeu.go.id/rapbn2019
https://www.kemenkeu.go.id/rapbn2019
https://www.kemenkeu.go.id/rapbn2019
http://dx.doi.org/%2010.1080/00913367.2005.10639213
http://dx.doi.org/%2010.1080/00913367.2005.10639213


72

Mark, M., & Pearson, C. S. (2001). The Hero and The Outlaw: Building Extraordinary
Brands Through the Power of Archetypes. New York: McGraw-Hill.

Mothersbaugh, D. L., & Hawkins, D. I. (2016). Consumer Behavior, Building Marketing
Strategy (13th ed.). New York, USA: McGraw-Hill Education

Na, D.-S., & Lee, B.-C. (2017). A Study on 3C and PEST-SWOT-Timing Positioning- AHP
Methodology for Strategic Task Extraction and Prioritization. International Journal of
Pure and Applied Mathematics, 116(23), 743-754. Retrieved from
http://www.ijpam.eu

Nasrulhaq, A. (2018, December 20). Sudah Diteken, Aturan Baru Taksi Online Berlaku
Mulai Mei 2019. Detik. Retrieved from https://news.detik.com/berita/d-
4353175/sudah-diteken-aturan-baru-taksi-online-berlaku-mulai-mei-2019

NN. (2019, January 15). Angka Kemiskinan Indonesia Sentuh 9,66%, Terendah Sepanjang
Sejarah. Katadata. Retrieved from

https://databoks.katadata.co.id/datapublish/2019/01/15/angka-kemiskinan-indonesia-
sentuh-966-terendah-sepanjang-sejarah

NN. Domestic e-commerce transactions reach value of $5.6b. (2017, Agustus 10). Jakarta
Post. Retrieved from http://www.thejakartapost.com/news/2017/08/10/domestic-e-
commerce-transactions-reach-value-of-5-6b.html

Pratama, A. H. (2018, January 04). Tantangan dan Peluang Startup Kesehatan di Indonesia
Tahun 2018. Techinasia Indonesia. Retrieved from https://id.techinasia.com/startup-
kesehatan-indonesia-2018

Pratiwi, P. S. (2018, March 27). Minat Baca Masyarakat Indonesia Masih Rendah. CNN
Indonesia. Retrieved from https://www.cnnindonesia.com/gaya-
hidup/20180326160959-282-285982/minat-baca-masyarakat-indonesia-masih-rendah

Putri, A. W., & Syafina, D. C. (2018, September 28). Darurat Anggaran BPJS Kesehatan.
tirto.id. Retrieved from https://tirto.id/darurat-anggaran-bpjs-kesehatan-c26o
Putuasduki, E. (2015, Juni 19). Peluang Penyedia SaaS e-Commerce di Indonesia.

Kompasiana. Retrieved from
https://www.kompasiana.com/dikaputuasduki/5583ce55747a6146048b458a/pelu
ang-penyedia-saas-ecommerce-di-indonesia

Quigley, A... (n.d.). 5 Technologies That Can Help Enhance Customer Experience [Web log
post]. Retrieved from https://digitalmarketinginstitute.com/blog/28-06-17-5-
technologies-that-can-help-enhance-customer-experience#

Ramadhan, B. (2017, Oktober 24). Indonesia Salah Satu Negara Dengan Pertumbuhan
Investasi Startup Digital Tercepat di Asia. Good News from Indonesia. Retrieved
from https://www.goodnewsfromindonesia.id/2017/10/24/indonesia-salah-satu-
negara-dengan-pertumbuhan-investasi-startup-digital-tercepat-di-asia

Ries, A., & Trout, J. (2001). Positioning: The Battle for Your Mind (20th ed.). McGraw-Hill.
Sabran, A. (2019, April 17). BPJS Bayar Klaim Rumah Sakit, DPR Harap Tidak Ada Lagi

Antrean Panjang Pasien. Warta Kota. Retrieved from
http://wartakota.tribunnews.com/2019/04/17/bpjs-bayar-klaim-rumah-sakit-dpr-
haraptidak-ada-lagi-antrean-panjang-pasien

Schultz, D.E., Cole, B. and Bailey, S. (2004), “Implementing the ‘connect the dots’ approach
to marketing communication”, International Journal of Advertising, Vol. 23 No. 4, pp.
455-477.

Setiawan, S. R. D. (2019, January 09). 2030, Indonesia Diprediksi Jadi Negara Ekonomi
Keempat di Dunia. Kompas. Retrieved from
https://ekonomi.kompas.com/read/2019/01/09/124556326/2030-indonesia-diprediksi-
jadi-negara-ekonomi-terbesar-keempat-di-dunia

http://www.ijpam.eu
http://www.ijpam.eu
http://www.ijpam.eu
http://www.thejakartapost.com/news/2017/08/10/domestic-e-commerce-transactions-reach-value-of-5-6b.html
http://www.thejakartapost.com/news/2017/08/10/domestic-e-commerce-transactions-reach-value-of-5-6b.html
http://www.thejakartapost.com/news/2017/08/10/domestic-e-commerce-transactions-reach-value-of-5-6b.html
http://www.thejakartapost.com/news/2017/08/10/domestic-e-commerce-transactions-reach-value-of-5-6b.html
http://www.thejakartapost.com/news/2017/08/10/domestic-e-commerce-transactions-reach-value-of-5-6b.html
http://www.thejakartapost.com/news/2017/08/10/domestic-e-commerce-transactions-reach-value-of-5-6b.html
https://id.techinasia.com/startup-kesehatan-indonesia-2018
https://id.techinasia.com/startup-kesehatan-indonesia-2018
https://id.techinasia.com/startup-kesehatan-indonesia-2018
https://id.techinasia.com/startup-kesehatan-indonesia-2018
https://www.kompasiana.com/dikaputuasduki/5583ce55747a6146048b458a/peluang-penyedia-saas-ecommerce-di-indonesia
https://www.kompasiana.com/dikaputuasduki/5583ce55747a6146048b458a/peluang-penyedia-saas-ecommerce-di-indonesia
https://www.kompasiana.com/dikaputuasduki/5583ce55747a6146048b458a/peluang-penyedia-saas-ecommerce-di-indonesia
https://www.kompasiana.com/dikaputuasduki/5583ce55747a6146048b458a/peluang-penyedia-saas-ecommerce-di-indonesia
https://www.kompasiana.com/dikaputuasduki/5583ce55747a6146048b458a/peluang-penyedia-saas-ecommerce-di-indonesia
https://www.kompasiana.com/dikaputuasduki/5583ce55747a6146048b458a/peluang-penyedia-saas-ecommerce-di-indonesia
https://www.goodnewsfromindonesia.id/2017/10/24/indonesia-salah-satu-negara-dengan-pertumbuhan-investasi-startup-digital-tercepat-di-asia
https://www.goodnewsfromindonesia.id/2017/10/24/indonesia-salah-satu-negara-dengan-pertumbuhan-investasi-startup-digital-tercepat-di-asia
https://www.goodnewsfromindonesia.id/2017/10/24/indonesia-salah-satu-negara-dengan-pertumbuhan-investasi-startup-digital-tercepat-di-asia
https://www.goodnewsfromindonesia.id/2017/10/24/indonesia-salah-satu-negara-dengan-pertumbuhan-investasi-startup-digital-tercepat-di-asia
https://www.goodnewsfromindonesia.id/2017/10/24/indonesia-salah-satu-negara-dengan-pertumbuhan-investasi-startup-digital-tercepat-di-asia
https://www.goodnewsfromindonesia.id/2017/10/24/indonesia-salah-satu-negara-dengan-pertumbuhan-investasi-startup-digital-tercepat-di-asia
http://wartakota.tribunnews.com/2019/04/17/bpjs-bayar-klaim-rumah-sakit-dpr-
http://wartakota.tribunnews.com/2019/04/17/bpjs-bayar-klaim-rumah-sakit-dpr-
https://ekonomi.kompas.com/read/2019/01/09/124556326/2030-indonesia-diprediksi-jadi-negara-ekonomi-terbesar-keempat-di-dunia
https://ekonomi.kompas.com/read/2019/01/09/124556326/2030-indonesia-diprediksi-jadi-negara-ekonomi-terbesar-keempat-di-dunia
https://ekonomi.kompas.com/read/2019/01/09/124556326/2030-indonesia-diprediksi-jadi-negara-ekonomi-terbesar-keempat-di-dunia
https://ekonomi.kompas.com/read/2019/01/09/124556326/2030-indonesia-diprediksi-jadi-negara-ekonomi-terbesar-keempat-di-dunia
https://ekonomi.kompas.com/read/2019/01/09/124556326/2030-indonesia-diprediksi-jadi-negara-ekonomi-terbesar-keempat-di-dunia


73

Sinintya, W. (2019, January 24). Jangan Kaget! Transaksi Gojek Capai Rp 177,5 T pada
2018. CNBC Indonesia. Retrieved from
https://www.cnbcindonesia.com/fintech/20190124162928-37-52241/jangan-kaget-
transaksi-gojek-capai-rp-1775-t-pada-2018

Uli, and Agi. 2019. Susun RAPBN 2020, Sri Mulyani Tunggu Realisasi Kuartal I 2019. CNN
Indonesia, March 08. https://www.cnnindonesia.com/ekonomi/20190307175700-532-
375345/susun-rapbn-2020-sri-mulyani-tunggu-realisasi-kuartal-i-2019#.

USAID Center for Development Information and Evaluation (1996) Conducting Key
Informant Interviews Performance Monitoring & Evaluation TIPS. Washington DC,
USAID. Retrieved from http://pdf.usaid.gov/pdf_docs/PNABS541.pdf via USAID

Zuhriyah, D. A. (2019, March 19). SehatPedia Besutan Kemenkes Sediakan Diagnosis Jarak
Jauh. Bisnis.com. Retrieved from
https://teknologi.bisnis.com/read/20190319/266/901424/sehatpedia-besutan-
kemenkes-sediakan-diagnosis-jarak-jauh

https://ekonomi.kompas.com/read/2019/01/09/124556326/2030-indonesia-diprediksi-jadi-negara-ekonomi-terbesar-keempat-di-dunia
http://pdf.usaid.gov/pdf_docs/PNABS541.pdf
http://www.usaid.gov/

